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About Cloft

Uncomplicating the complicated, 
inter t wining the uncomplicated. 

Introducing Clof t  -  an online magazine that embraces 
and  immerses with blockchain technolog y;  without  losing 
critical  elements . 

We are not the future;  we are not the drivers;  we are simply 
inter t wining what stil l  is  and what wil l  be into a unique 
marriage that  wil l  yield fireworks .
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Back Story

Our solutions will address how we 
are adding value while lowering the 
cost of acquisition

•  Traditional  online magazine busines s model 
(Relying on a few main stre ams such as p artnerships , 
advertising,  col lab orations  and subscriptions)

•  Cost of acquiring subscribers ,  followers and site visitors 
are ver y expensive

•  Traditional  online magazines rely on traditional  digital 
marketing methods (e g.  Vo gues’s I G C amp aign)
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Stakeholder’s Flow
Value Proposition

Advertisers

•  Gateway to web3

• Tapping onto the blockchain 
communit y

•  Saving on adver tising dollars

Contributors

•  Contributors  are not get ting 
rewarde d fairly 

•  M e dia giants take bulk of 
the revenue receive d from 
creators’  works

Readers

•  Readers are the core of the 
market

•  Clof t  is  taking it  up a notch by 
incentivising and capturing 
new  segments
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Market Analysis

Overall Market Size

Digital  Newspapers & Magazines Segment

Projecte d revenue to reach 
35 .92 bil lion  USD 

in 2022

Expecte d  annual  grow th rate 
(CAG R  2022-2027) 

of  3 .71%

Projecte d market volume of 
43 .10 bil lion USD 

by 2027
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Lifest yle Asia

30,729 
on Site Ranking

2 .7  Mil l ion 
average Site Visits /  Month

$12 ,0 0 0
Average cost  /  Ad

Vogue

3 ,950 
on Site Ranking

13 .9 Mil l ion 
average Site Visits /  Month

$15 ,0 0 0
Average cost /  Ad

Tatler

35 ,046 
on Site Ranking

2 .1 Mil l ion 
average Site Visits /  Month

$25 ,0 0 0
Average cost /  Ad

Prestige SG

9 9,673 
on Site Ranking

747.5  Thousand 
average Site Visits /  Month

$12 ,0 0 0
Average cost  /  Ad

Augustman

279,032 
on Site Ranking

240.9 Thousand
average Site Visits /  Month

$12 ,0 0 0
Average cost /  Ad

Market Analysis
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First-Mover Advantage

Clof t  is  amongst  the world’s first  l ifest yle me dia 
group that empowers readers ,  contributors and 
associate d stakeholders through  the Web 3 .0 
and metaverse.

We utlise blockchain technolog y to skew it  to our advantage: 

•  Understand  readers behaviour

•  Acquire readers at  more ef ficient rates

•  Channels dollars back to the ecosystem through R AE and 
CAE systems
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Read-and Earn (RAE)
Leveraging on blockchain technolog y to merge with Clof t 
magazine;  creating a R AE unique concoction that wil l  result  in 
a win -win situation . 

Lowering the Cost-Per-Acquisition (CPA) for viewerships

Maintaining high-standards of quality control 

Respecting the traditional business while infusing technology 

Provision of opportunities to aspiring younger generations

Building trust with audiences with an enhanced platform 
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Contribute-and-Earn (CAE)

Flat tening the playing field Encouraging Creativity Ecosystem Growth 
& Sustainability

•  O pp or tunities to aspiring 
contributors who  are 
strug gling or  just star ting  up

•  Providing a plat form to hone 
ever y  creator ’s  skil ls

•  Contributing back to societ y 
by providing oppor tunities and 
a voice for  those that nee d it

•  Exposure for  budding 
creators;  without any fear of 
being judge d

• B rewing a culture of 
embracing learning

•  Rewarding contributors for  a 
good creator economy

• Contributors get to learn and 
develop  holistically

•  Viewers wil l  improve 
themselves through growing 
qualit y Clof t  content
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How we
Lower Cost-per-Acquisition

Event Launches

Bil lboards

B roadcast

Print

Instagram

Facebook

Tik tok

G oogle Adver tisements

Traditional  B usines s  Marketing 
is  expensive

I dentifie d Problem:

Digital

Traditional
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Lowering CPA

Solution:

Leverage on blockchain  communit y & technolog y

Traditional  Magazine

• Adsense

• instagram

• Facebook

• Event Launch

B lockchain Integrate d Magazine

• B lockchain Communit y

•  Cr ypto Influencers

•  Cr ypto Youtubers

•  B lockchain PR

Trading At tention Readership D rives Revenue

Es sence of 
Magazines
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How Cloft Works

Revenue Target Market

Sp onsors

B lockchain Communit y

B rands

Lifest yle Content Readers

Clof t’s  target market for 
contributors & sponsors

Magazine Target Audience

• Par ticipants wil l  get an  account

•  They get to earn whenever they read 
(subje ct to C loft’s  p oints calculation system) 

•  Focuse d on creators’  economy (CAE)

•  B eneficial  to quadripar tite 
(Adver tisers/  Readers/Creators/  Clof t)
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Architecture 1 .  Use r Registration (For Login) 

•  G oogle Account

•  Registration with Email  Addres s

•  Data capture d and store d

2 . Refe rral  Program

Impor tant to ensure that we harnes s the power of word- of-
mouth actions .

•  Users wil l  be al locate d a randomly generate d referral 
code to share upon registration

•  M embers who share d/use d the referral  code wil l  be 
rewarde d  with Clof t  tokens

•  Number of times a referral  code can be use d wil l  be 
cappe d
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Architecture

3 .  Use r I nte r face 

•  M embership  Status 
 

•  CTA for paid upgrades . 

•  Current in -app point balances 

•  O n -going campaigns 

•  Rewards available for  current tier

4 . B E A rchitecture

a.  Using blockchain technolog y,  track and monitore d 
together with G oogle tech to give us a 3 60 view on both 
the outside and inside of the data trawl

→      SDK to capture data to push data to google storage

→      G oogle analy tics base d data capturing on activities 
done on the website 

•  Non Stagnant Cursor

•  Time  spent 

b.  Have a B E and Database setup to calculate the tokens 
earne d from activities and keep track of total  tokens 
ow ne d.

C urrent tier 

H ow many p oints  to  the  nex t tier
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5 . To p reve nt cheating

Counter- selenium scripts  to mimic on - browser 
actions .  There wil l  be many proprietar y methods to 
ensure that loopholes  are  constantly enacte d with 
mitigating results . 

6 . Securit y

Architecture

Tech Enable d Integration:

Audit  and review by

•  Independent smar t contract arm

• independent cybersecurit y firm

• Ensure no v ulnerabilities
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Revenue Model

Traditional  Model
Based on targeted statistic s achieved within 24 months: 

Top 10 0,0 0 0 
In  site rankings

9 0 0,0 0 0 
Total  visits  per month

> 25 ,0 0 0 
Unique Visitors per month

50,0 0 0 
Email  Subscribers List

Because we are able to re duce the cost of acquisition and 
achieve the target ,  this al lows us to fast-track our grow th 
without  compromising sustainabilit y.
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E- Newlet ters 
($0.30/Email  x  25,000)

Videotorial

Clof t  Magazine Adver torial

Homepage Banner 
(1  Month)

Revenue Model

Assumed Revenue Projection Breakdown

Total  Average

per month

$37,50 0

4 Retainers  x   $37,50 0

$150,0 0 0

O n - Boarde d Client Package Cost Per M onth 
(D igital  C amp aigns)

$7,50 0 

$16,0 0 0

$13 ,50 0

$50 0
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Sp onsorship

Fees paid by sponsors looking 
to grow  their  brand and reach 
with  Clof t

Campaigns

Charging  merchants to set up 
vir tual  booths during the events 
+ event adver tisement fee s

Referrals

Referral  scheme s for  when 
users  are referred  to other 
plat forms/sites through Clof t

Af fil iates

Par tners /  vendors’  af filiate 
links wil l  be on Clof t’s 
plat forms;  fees paid when 
readers purchase or  subscribe 
to af filiate s

Adver tisers

Fee s paid for  adver tisement 
videos,  collaborations and 
pictures to be placed on 
Clof t  plat forms

Revenue Model
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Revenue Model

Token Recovery

Tokens
Preset amounts 

base d on situation Sell  to Exchange

ResourcesCof fersInveste d back to Clof t

Token Recover y flows back into the ecosystem

Average of 1 ,0 0 0,0 0 0 -  2 ,0 0 0,0 0 0 tokens  x   $0.15 per month
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Incentive Wallet

5 Years Sustainability Plan

Marketing Pool Foundational Wallet

Token Recovery

Readers Contributors Aspiring Creators

Sustainability 
Flow

Campaigns

Sponsorships

Revenue

Token recovery

Advertisers
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Tokeneconomics

The maximum fixe d supply  of the Cloft 
token that wil l  ever  be in existence is 
840  Mil l ion tokens . 

G oal
to facilitate a mini- ecosystem which  wil l  in -turn 
boost  the project  visibilit y and sustainabilit y of the 
project/  busines s in its  entiret y

N et work  Chain
Polygon
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25% 
Incentive Wallet

10% 
Reserve Wallet

13% 
Foundational Wallet

12% 
Receivable & 

Payable (RP) Wallet

10% 
Team Wallet

30% 
Operational Wallet

Distribution & Circulation

Tokeneconomics
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Key Milestones

Projections

Top 50 0,0 0 0 
Websites 

Within 8 -12 Months

$1 Mil l ion 
Af ter 24th -  36 th Month

$1 ,5 Mil l ion 
Af ter  36 th -  4 8th Month

$2 Mil l ion 
Af ter 4 8th -  6 0th Month

> $3 Mil l ion 
6 0th Month Onwards

Top 250,0 0 0 
Websites 

Within 12-18 Months

Top 10 0,0 0 0 
Websites 

Within  24 Months

Annual  Revenue
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The Team

Jonathan Chen 
Chief  Executive Of ficer

C lement O n 
Chief Operating Of ficer

Ee Ling Tan 
Chief Inve stment Of ficer

Jonathan has six  years of experience 
in the visual  adver tising /  events 

management  busine s s and under his 
leadership,  he has succe s sfully  grown 

the busine s s to  become one  of the most 
e stablishe d name s in the industr y.

Clement is  the busine s s development 
lead for  a blockchain exchange and 

brings with him  relevant experience with 
NFTs,  DeFi  and a wealth of experience as 

a Web3 enthusiast and believer. 

Ee Ling is  a  target- driven and client-
oriented profe s sional  with seven years 
of experience facilitating development 

and retention of accounts acros s 
diverse and innovation -le d set tings .
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Clyde Tan 
Editorial  Strategist

Davey Keuvelaar 
Head of Communit y Marketing

B etim 
Communit y Leader

The Team

Clyde has worked on and developed 
multiple  systems and proce s se s in 

his  role as an analyst  for  a global  MNC. 
With his  experience,  he wil l  as sist  in 

the development of Clof t’s  blockchain 
integration.

Dave begun taking inve sting and trading 
clas se s in 2016 and worked his way 

up in the blockchain busine s s through 
e ducation and ambas sador programs . 

He  is  active  in several  ambas sador 
programs and doe s  busine s s 

development for  projects .

Betim is  a blockchain and 
cr yptocurrency enthusiast with over 

ten years’  experience in the blockchain 
industr y.  He’s a contributing member of 
various Blockchain -base d communitie s, 

forums,  and blogs .
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The Team Advisors

Pei- Han  Chuang 
Strategic Advisor

Yuen Wong 
Consultant

Shaun  M oo 
Strategic Consultant

Pei  Han is  a  serial  entrepreneur and the 
founder of  Morpheus Labs,  an end-to - end 
Blockchain - Plat form as a Ser vice (BPaaS) 

solution  for  innovation and value creation. 
He has profound knowle dge  in Web 3 .0 

and the metaverse,  and active  experience 
working with a host  of blockchain par tners .

Yuen Wong is  the founder  of L ABS Group 
as well  as GEMS Espor ts 3 .0 Plat form, 

both of which have an ex tensive 
pre sence in the Blockchain scene. 

Yuen has inve sted in many succe s sful 
blockchain  projects including being the 
Managing Par tner at  Bitmar t E xchange 

since its  inception. 

Shaun Moo is  an entrepreneur who 
exited t wice in the construction and 
online busine s s .  His past experience 
include s helping clients to formulate, 
manage and contents,  with clientele 
including those within online me dia 
industr y.  He was an early  inve stor in 

bitcoin and cr yptocurrency.
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Investment

We’re Raising

$1,300,000

2 Years operations

Up to 5  years of O perationsToken Recover y

Tokens Sell  to exchange

Cof fersInvest  back to Clof t
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Investment

Expected Expenses

B randing & Marketing

$10,0 0 0  -  $15 ,0 0 0  per month

O perations

$34,0 0 0  per month

* in case of ful l  fle d ge d op e rations

Chief Editor

Senior Writer

B lockchain Consultant

Tech Development

B usines s Development / 
Accounts Manager

Marketing Specialist

Admin Executive

Par t  Time Contributors

B lockchain  Marketing

Influencers in  the M e dia  Scene

$5 ,0 0 0

$4 ,50 0

$5 ,0 0 0

$5 ,0 0 0

$4 ,50 0 

$4 ,50 0

$2 ,50 0

$2 ,50 0* all  calculations pre sente d are on a generic level
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Investment

Business Cash Flow

$1,034,280 
Resources  & Operations 

*based on a 2 year runway

$48,000 
Office Rental

$240,000 
Branding & Marketing

$264,456 
Cash Reserves

*  all  calculations pre sente d are on  a generic  level
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Thank You

Telegram  ht tps://t .me/clof tof ficial

Twit ter  ht tps://t wit ter.com/clof tof ficial

Facebook ht tps:// w w w.facebook .com/clof tof ficial

Instagram ht tps:// w w w.instagram .com/clof tof ficial/

Linke dIn  ht tps:// w w w.linke din .com/company/clof tof ficial/


